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I’m back from another AACA National Meeting in Philadelphia. This is the
second time I’ve attended. Philadelphia isn’t the best place to have a conference
in the middle of February, but it has one advantage. Being that it’s cold and
blustery outside you tend to spend more of your time focused on the agenda of
the meeting and are less motivated to explore the city. It’s a good time to catch
up with friends from other regions and to learn a few new things from the
many interesting seminars.
Some of the seminars, such as
the one on vintage car films,
were actually quite
entertaining. Also this year, I
especially liked the display of
cars at the trade show. They
included four Allards. For
those who don’t know much
about British cars, the Allard
was one of the great British
race cars from the 1950s. They
are extremely rare, and I’ve
never seen this many in one
place.
I think it might be a good idea to consider rotating the AACA annual meeting
between a few different cities to better attract attendance from
regions/chapters from other parts of the country. Besides providing an
opportunity for more pleasant place to travel in February, rotating the
meetings would help to make the AACA more of a national organization,
versus one centered on Pennsylvania.
The big theme throughout many of the seminars and meetings is the need to
build the membership. There were numerous presentations on how to engage
the youth to include planning hands-on activities at meets, involvement in
school libraries and Vo Tech programs, special newsletter for youth, and
numerous other ideas. Others emphasized the need to engage people from all
age groups with an emphasis on making the organization more appealing to 30
and 40 year olds. It was shown that clubs that built and retained members
were able to offer the membership numerous activities throughout the season
that appeal to a wide range of people. The successful clubs also had active
recruiting of members at all club events with the public.
With a little work, it is possible to build the membership , while preserving the
core mission of the club. But you have to want to do it, and it sometimes
involves bringing in new ideas.
Andy Gotchel
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Club News
Monthly Meetings

Happy Birthday!!!
The following members will celebrate their
“special day” in March:
Audrey Beazley
Karen Liebenow
Harriet Castro
Margaret Stosch
Laura Lowe
Jane Shelton
Vickie Headley

5
5
7
7
8
10
16

Allen Taylor
David Terzian
Tessie Brigman
Ruth Dubois
Dan Wallace
Ernest Bareford
Lavelle Sullivan

21
21
24
24
27
28
28

Web Site
Andy Gotchel, webmaster, continues to update the information on the club website. The annual show flyer and

past issues of newsletters are online. This website will
also be kept up to date with the latest club news and
events. Put this website in your bookmarks and check
it frequently to stay informed on what's happening
with the club. http://local.aaca.org/hfrva/

Monthly meetings of the Historic
Fredericksburg Region, Inc. AACA are held at
7:30 PM on the third Tuesday of each month
except December at the Dorothy Hart Community
Center, 408 Canal Street in Fredericksburg. All
members will be notified of any changes.
The next meeting will be held on Tuesday,
April 21st, 2009. Hope to see you there.

Submissions To the Magneto
We strongly encourage submissions by club members to
the Magneto Newsletter. The newsletter is usually taken to
the printers on the Friday before the meeting that the newsletter is distributed. We prefer submissions for an upcoming
issue to be submitted one week before the Friday printing
date or earlier. Send your submissions or contact, Doug
Makin, the Magneto editor at:
540-373-2617/dougmakin@msn.com

Sign-up for Refreshments
If you would like to contribute drinks or desert
for an up coming HFR AACA meeting, please sign
up for one of the open spots on the sign-up sheet
at our monthly meeting.
We would like to thank the following members
for providing refreshments.
Beverages

Cookies, Cakes, etc

March

Ruth Dubois

Ron and Rena Rees

April

Barbara Kendall

Herb and Mary Long

May

Laura Lowe

Merrell Bareford

Sunshine Report
If any club member would like a
card sent to anyone, please call
me. If I’m not home, just leave a
message.
Get well cards were sent to Margaret Stosch
and Hank Mausolf. Hank had a heart attack.
A thinking of you card was sent to Jason
Javaras. Jason had shoulder surgery.
A sympathy card was sent to Clift and Judi
Hardin for the loss of their son Michael.
A sympathy card was sent to James and
Laura Lowe. James’ mother died.
Jane Shelton
Sunshine Chairman

June

Andy Gotchel

July

Jason Javaras

Suzanne Schooler

August

Jane Shelton

Frances Schooler

September

Wally Hunt

Barbara Kendall

October
November

Connie Brown
Hank & Marjorie

Suzanne Schooler
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Orphan Car Tour
June 6 - 7 -- The 20th annual Orphan Car offers its participants a two-day
event this year, in conjunction with the Chesapeake Region AACA's Spring
Overnight Tour. The Orphan Tour, for owners of antique "orphan"
(discontinued-make) cars, will set out on Saturday the 6th from a point somewhere in the area north of Frederick, Md., and will end the day in Chambersburg, Pa. "Orphan" participants then have the option of joining the Chesapeake Region's tour (already in progress), on Sunday, which will visit the Swigart Museum in Huntingdon, Pa. More information will appear on our website,
www.orphancartour.org/ , when available. We welcome suggestions for interesting stops along the way, in the area between Frederick and Huntingdon.
Phone Jon Battle with suggestions or questions, at 703-392-6870, or e-mail
TourDirector@orphancartour.org ..
2008 Calendar of Events
Mar. 27-28 – Sugarloaf Mtn. Region’s 37th Indoor Parts Meet. Frederick Fairgrounds. Local.aaca.org/chesapeake/SMRFlyer07.pdf Robt. Clubb (301) 8310300
Apr. 2-5, 2009 – Spring Autofair/Southeastern National Spring AACA Meet.
Charlotte, N.C. jayanndmunds@aol.com or www.aaca.org Dick Sherman (843)
686-5640
Apr 22-26 – Spring Carlisle and Collector Car Auction. www.carsatcarlisle.com
Apr 26— Piedmont Region 35th Annual Meet. 434-823-5372
May 9, 2009 – Winchester Apple Blossom Festival Meet. Jim Barnett Park,
Winchester. Contact Wayne Catlett, Meet Chairman at 540) 533-7376.
May 16 - City of Fairfax Show. Co-sponsored by the N. Va. Region of the Early
Ford Club of America. All Makes welcome. Cotact Dave Westrate at (703)6209597.
May 16, 2009 – 56th Annual Old Dominion Meet. Woodbridge, VA. Contact
Patricia Paquette, (703) 670-5051.
May 28-30 – AACA Eastern Spring Meet. Gettysburg, PA.
June 5-7 – All Ford Nationals at Carlisle. info@carsatcarlisle.com (570)2437855
June 6, 2009 – 52nd Annual Historic Fredericksburg Antique Automobile Meet.
Fredericksburg, VA.
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February Monthly Meeting Minutes
February 17, 2009
The president called the meeting to order at 7:35 p.m. Thirty-three members and two guests (Nick Rein and Mrs.
Hunt) were present. A motion was made, seconded and passed to approve the January minutes.
Wayne DuBois presented the treasurer’s report. A motion was made, seconded and passed to pay the bill from Copy
Center Plus.
Committee Reports:
2009 Car Meet: J. Gordon Brown reported that the meet flyer is now printed. He had copies available for members
to take and hand out. It was reported that Andy Gotchel had handed out about 50-100 flyers at the National Meet in
Philadelphia.
On Thursday, February 19, there will be a meeting with the City’s Downtown Retail Marketing Board. J. will be discussing with them ideas of how they can participate in the meet, and, hopefully, bring in business for themselves. Not
all downtown merchants are members of this board. In that regard, J. presented a flyer that will be hand-delivered to
all downtown shopkeepers to alert them of the meet and to try to get them involved. Wayne DuBois will be overseeing
this effort.
The radio station (WGRQ-FM 95.9) is on board for the meet, and Dave Adler will serve as DJ. We need sponsors to
cover for this expense.
The Thunderbird Club of Virginia will be having their June meeting in conjunction with our meet. Their members
have already booked rooms at the Richard Johnston Inn and plan to make a weekend event out of this. Members
are encouraged to suggest this type of involvement among other car clubs they may be associated with.
A sign-up sheet was passed around for members to volunteer for various positions on the day of the meet. It is crucial that all members do their part on the day of the meet. It will take all of us to make this event a success. PLEASE CALL J. BROWN TO VOLUNTEER FOR A JOB.
Cards & Flowers: The report is in the newsletter. Wayne DuBois reported he had learned that Margaret Stosch
had been in the hospital.
Social: On Saturday March 14, 2009, there will be a tour of the National Marine Corp Museum at Quantico. Members are to meet at the old bank parking lot at Route 1 and Butler Road at 9 a.m. We will caravan to the site. The
tour takes approximately 2 ½ to 3 hours. If there are 20+ in our group, the tour will be guided. There is no entrance
or parking fee. Lunch will be on your own; and there are restaurants on-site.
Membership: Lauman Schooler reported that we have one new prospective member who could not be present at
this meeting; however, all of his information is ready. He also reported that he has given out three National applications. He announced that the dues deadline of 2/1/09 had been extended to 2/21/09. At this point, there are 15 members who have not paid their dues.
Lauman also encouraged members to be contacting possible sponsors for the meet. He also announced that the meet
flyers should be available by the time of the next meeting.
Magneto: Doug Makin thanked Lauman and Frances Schooler for their hospitality to him and contribution as this
month’s featured story. He also encouraged members to try to recruit friends / business associates, etc, to advertise in
the newsletter.
Old Business: The St. Patrick’s Day Parade will be on Saturday, March 14, 2009, at noon. Open cars are needed in
case any member is interested in participating.
Wayne DuBois reminded members that he is taking orders for club apparel.
There will be an Old Dominion Meet meeting on March 7, 2009. Meet flyers will be handed out at that time.
New Business: President Andy Gotchel gave a brief report on the National AACA meeting he attended in Philadelphia. He reported an attendance of 1020. He attended several seminars, including Auto Values (as a general rule,
cars are holding their value and are still a good investment), Bringing Youth into the Hobby, and Judging School. He
also reported that the AACA museum (free to members), now five years old, has been quite successful and now features a section for antique motorcycles.
James Lowe won the 50-50 raffle and graciously donated his winnings back to the club.
The meeting was adjourned at 8:30 p.m. Ben Schooler closed in prayer. Refreshments were served.
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A year ago we featured Ben Schooler and his Starliner in The Magneto. At that time his car was still in the restoration stage. Today we are
happy and proud to print his story with photos of the finished product.

Saga of a 1960 Ford Starliner
By Ben Schooler

Around 2001 the ‘60 Ford Starliner bug bit me. I wanted
one for a restoration project. I liked the looks of the car
and the high performance nature of it. I also wanted a
1960 Ford simply because I have owned many Fords in my
lifetime but never anything 1960.
I called, traveled and looked as much as I could to find one
but to no avail. Finally, in the fall of 2003 I answered an
ad which took me 100 miles from my home in Falmouth
Virginia to Maurary Town, VA, outside of Woodstock. and
I bought a ‘60 H.P. Starliner.
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The Ford Starliner is a rare car and was sort of an experimental model. Back then the Ford Motor Co.
was not into the high performance racing aspect of automobiles but began working on a way to keep
up with the Chevrolets and later on the Chryslers. On or about October 1st 1959, the 1960 Ford
model year came out with this high performance version of the 352 CID engine rated at 360 horsepower. This was the first for any manufacturer to have a higher horsepower rating than cubic inches.
The one I got was #322 out of about 1800 and was built in Chicago.
Five years later here it is. After many hours and much money, I have made it as authentic as I possibly can. It has all the correct numbers and date codes. Thanks go to my wife Suzanne for both moral
and financial support. We will try for our first junior in April at the Southeastern spring meet in
Charlotte NC, then on to Gettysburg.

The Marine Corps Museum
On Saturday, March 14th, several of our members along with some folks from the Colonial Beach Cruisers
toured Route 1 from Fredericksburg to The National Museum of the Marine Corps in Quantico, VA. The exhibits at the museum detail the history of the marines in quite a dramatic fashion. It is very informative and moving. The figures in the exhibits are extremely life- like. Everyone enjoyed themselves and are ready to go back
again.
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1953 was a critical tear for Packard Motor Car Co.

By Gerald Perschbacher1
This article is taken from Old Cars magazine V29 #52 12-28-00

Few experts knew it, but 1953 proved to be a watershed year for American carmakers. That aspect was
keenly felt in the medium-priced field.
Why was 1953 pivotal? It was the first year government limits were lifted on new car production since
1942. In effect, the industry in America had been operating under an artificial climate regulated by Washington,
D.C., since the early days of World War II.
First, defense production dominated the industry as passenger car production dropped, then ceased. After the war, Washington had
learned how to avoid a catastrophic
depression by regulating production of goods and assuring returning soldiers of jobs and benefits
unlike before, amid what became a
boom time. The lesson was learned
in light of the return to normalization following World War I. At that
time few assurances existed in a
basically non-regulated economy,
which did not offer much support
for soldiers returning to the workforce.
Next came the Korean conflict and the early days of the cold war. Many people feared the nation was
about to be engulfed in World War III with China and the Soviet Union. Defense contracts were signed, which
gave automakers an extra source of income similar to war days of the 1940s. Carmakers were limited in the use
of base metals for chrome parts, and the government continued to enforce a ceiling on how many cars each automaker could produce, based on prewar market shares.
This was a boost to the independents such as Hudson, Studebaker, Nash, Willys, and Packard. KaiserFrazer and other companies that formed in the late-1940s also were regulated, but without benefit of prewar
production figures.
In some cases, company management had become reliant on defense contracts. That was to be expected
after more than 12 years of heavy defense work. Some company officials had never known what it was like to
operate their business without defense work. Many of these officials were at the helm of their companies in
1953.
When the conflict in Korea seemed to subside, and the auto industry was no longer regulated as it had
been, Ford officials aimed at Chevrolet as their target. A production war resulted, with the medium-price field
being affected by the massive output of low-priced Chevrolets and Fords. This made competition even tougher
for the likes of Chrysler, Buick, Hudson and Packard.
In the case of Packard, the highly competitive market carried mixed results. There was no ceiling for
Packard production, which was good. But material shortages kept the new car figures down. Dealers weren’t as
strong as in the past, since Packard followed the industry-wide practice of eliminating privately owned distributorships in favor of direct factory zone offices in the field. There had been defections by many Packard dealers
who were disappointed over the sky-high promises for 1949 by Packard president George Christopher, who
looked forward to a 200,000 unit year for the company’s golden anniversary. The figure wasn’t realized and
Christopher walked from his job. Yet, there was a shining light. The company had new management under its
fresh, sales-oriented president, James Nance, and the Clipper was launched.
While the Clipper name had been applied as a styling motif to the sleek design introduced in midproduction year 1941, the term had fallen into disuse at the conclusion of the 1947 model year. Now Nance and
Packard were bringing it back for the ’53 models. The term no longer was applied to styling but to a mediumpriced model marketed to compete with Buick, Chrysler, and Hudson.
“If Packard ever had a golden opportunity to cash in on competition, it is now – now that all major companies have announced new products and prices for 1953 and have evaluated for us the splendid position in
which we are currently placed,” Fred Walters, vice-president and general manager, told dealers in January.
Given the cost of raw materials, higher labor costs, and an open market, carmakers had the tendency to
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jump new car prices. For some, it was a necessity. Hudson was a failing effort at the time, hardly keeping its
head above water amid competitors, hanging on to a late-1940s Step-Down body shell that was nearly beyond
its successful sales run in many counts. Overall, the Hudson was still a fine car, well appointed and impressive.
But it was not as impressive as fresher designs being produced by its competitors, and it was too costly for the
company to redesign the molds. Hudson officials and stockholders were hoping for a merger.
How did cars in the mid-priced field compare? Let’s examine similar four-door sedans. Pricewise, the
Clipper came at the advertised delivered price of $2,588. For $9 more there was the Chrysler Windsor. The
Buick Model 50 cost $108 more than the Clipper. The Hudson Hornet was $181 more than Packard’s offering.
The Chrysler Windsor Deluxe was priced $238 more than the bargain Clipper.
There was also the Clipper Deluxe, which was priced at $2,735 and fit between the Buick 50 and Hudson Hornet, just in case some buyers wanted extra luxury touches.
Said Walters, “Think of it: the 119 horsepower Chrysler Windsor Deluxe with a pricetag $238 higher
than our Clipper model and $91 higher than the splendid new Clipper Deluxe with 160 horsepower; even the
new Dodge which certainly does not belong in the class with these cars, delivers within $90 of the Packard Clipper. Never has Packard offered such values!”
There was a new face in the field, too. Walters was among executives who felt the Buick Roadmaster
“has deserted the upper medium field completely and now offers in this line what is in effect a Deluxe version of
the Buick 50 model, thus leaving this lucrative field just below the highest-priced group almost exclusively to
the Cavalier model,” which was Packard’s second highest priced four-door sedan. “This is truly the ideal car for
those who can’t quite reach the high-priced line and, including the automatic transmission, is priced $250 below
the Cadillac 62,” Walters noted.
Carmakers were upgrading points of sale in 1953. Systematic studies were made of sales markets versus coverage by make. If Kaiser-Frazer, for example, saw a lucrative opportunity in a populated area of 75,000
over a 50-mile radius, it might be good enough to consider a dealership franchise. Problem was, Kaiser-Frazer
was sliding downward quickly, and even a marriage with Willys wasn’t to be the answer. That longtime automaker held a bright light among its sales successes; it was the civilian Jeep line, a result of intensive use of
military versions in the war. Furthermore, Kaiser-Frazer had hooked its star to a six-cylinder engine for too
long. Buyers caught on to the “V” badge on the car as a sales ploy, and even super-charged engines weren’t carrying as much sales advantage (although collectors seem to love them now).
Cadillac, which had put one foot in the mid-priced field with its upper-level LaSalle in the late-‘20s
through 1940, had discontinued its companion car in favor of a lesser priced Cadillac for 1941. The move was
similar to Packard’s launch of the One-Twenty model for 1935, which gained great sales quickly, serving to save
the company amid Depression years.
After World War II, Cadillac apportioned a high percentage of its materials and production efforts in the
higher priced models. Packard, however, was geared to the medium-priced field for 1946 and thereafter, with
only about three percent of its production in the high-priced realm.
That changed as Nance took the helm and eventually boosted high-priced Packard production to about
25 percent of the total. That move was developmental in 1953. Packard needed time to switch its concentration
– and the cash to do it. Selling the Clipper was an important factor in the equation for success.
Studebaker had its challenges, too. It was pursuing defense contracts. Its one-year-old new Europeaninspired design was snappy, but seemed more suited to coupe styling. Most of its sales were aimed at the lowerpriced market, where Ford and Chevrolet were about to get a deathgrip. By 1953, independent automakers were
riding out their final sales years on the coat tales of former owners as repeat buyers. Owner loyalty was lessening the decline of those carmakers, but defections and increases in age were effecting a downward toll. The
higher range models of Studebakers were really attractive to those repeat buyers more than any others in 1953.
Studebaker caught a vision for “compact” cars as the 1950s drew to an end, but that is a different story.
For the Packard Clipper, its image and sales success were hooked to the high-priced Patrician sedan.
The ’53 Patrician was priced only #30 less than the Cadillac Model 62. The Patrician offered newer styling
based on its 1951 design whereas Cadillac carried styling based on a five-year design. More expensive and luxurious interiors were offered on Patricians, Company officials boasted. There were four more inches of rear seat
leg room for Patrician passengers. The trunk was larger, the Ultramatic transmission more modern, there was
better handling and roadability (although these often are subjective determinations), and the Patricians carried
power brakes, not available in Cadillac as the 1953 models were introduced, according to Packard officials.
What was the formula for success? Well, 1953 brought a round of mergers that lasted into 1954. Nash
and Hudson combined, Kaiser-Frazer and Willys joined, and Packard bought Studebaker. It was a tough time
for survival and last chances were being played.
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News from Antique Automobile Club of America
AACA’s 2009 President is Michael J. Jones of Valley Forge, Pennsylvania!
Many of you know Mike as the Chairman of our Annual Meeting in Philadelphia. Our new first, Marcy Jones, has also been a fixture to many of
you at the registration desk in Philly. This great couple is well loved and
respected in the hobby and we all wish them a very successful tear at the
helm.
In the May/June Antique Automobile issue, you will learn more about
Mike and Marcy anf the plans they have for AACA. For now we would
like to mention Mike’s theme for the year “Focusing on Our Future, Service Beyond Self”. In these few words, we all understand on how the
AACA National Board will be directed and will work in the coming year.
Powerful words that hopefully will help us make AACA stronger and give
us the ability to provide our members with the services they want.
Mike asked us to tell you to please stop him and say hello whenever you
get the chance. He really wants to hear your thoughts and ideas!
————————————————————————————————————————————
Three new AACA regions/chapters this year are:
The Great Smoky Region has a NEW Chapter, The Little Detroit Chapter(North Carolina) with President, Gary
Barnett
Our FIRST WORLDWIDE region, Oakland-Pontiac Worldwide Region with John Armstrong President
The Cherokee Region (Georgia) is BACK with David Black as President

Plane Going Through Town
There are some very unusual vehicles on the roads in New Jersey
submitted by Jason Javaras

Classified ads
ADVERTISE IN THE MAGNETO. Nearly 100 Magneto newsletter copies are circulated each month.
What better way to reach Fredericksburg’s most active antique automotive enthusiasts. Yearly advertising rates are $2.00 per square inch, A typical business card is $16.00, $40.00 for a quarter page,
$80.00 half page, and a full page is $160.00 per year. This is a fraction of the price charged by other
AACA newsletters. All types of ads accepted. Contact the Magneto editor to inquire about advertising.
HFR AACA members are entitled to four months of free advertising for anything automotive related.

Doug Makin
Magneto Editor
P.O. Box 3022
Fredericksburg, VA 22402

Volume 52, Number 3

The Magneto

